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Does Oswestry need a large Retail Park outside its Town

Centre?
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enhance the vitality and viability of the town centre”.
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A Review and Scrutiny of the Nathaniel Lichfield Report for
Oswestry Borough Council

1) Introduction
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Lower order comparison goods. % ( ) & Y(C )
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key anchor to commercial activities in market towns.

12) Qualitative Need - Comparison shopping
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Detailed examination of the assumptions used by Nathaniel Lichfield

13) Detailed analysis of Quantitative scope for retail development - Convenience shopping
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